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Abstract: This research studies whether entrepreneurial characteristics comprising passion, creativity, and self-efficacy are
significantly associated with entrepreneurial intentions. Therefore, the final year students from various disciplines from a
public university who were potential entrepreneurs and have attended the advance level courses on entrepreneurship were
chosen for the data collection. Most of these students have participated in the on-campus business related activities and
received some experience through these activities. It was found that there are strong positive correlation between
entrepreneurial characteristic factors with entrepreneurial intention. Overall, the R2 of the entrepreneurship’s characteristics
comprising entrepreneurial passion, self-efficacy, and creativity to predict entrepreneurship intention to become an
entrepreneur shows very strong explanation power. It implies that this study's proposed model can serve as an assessment
tool for selecting students with the higher entrepreneurial intention to engage them in entrepreneurship and activities at the
university.
Keywords: Social cognitive theory, entrepreneurial intention, entrepreneurship passion, entrepreneurial self-efficacy,
creativity.

1 Introduction
Entrepreneurship is significant in enhancing and achieving a
country's economic growth and development [1]. It has
generated greater interest in research in today’s career
entrepreneurial thinking and acting. Thorgren and Wincent
[2] claimed that passion is essential for entrepreneurs to
acquire. It is vital for the start-up and growth of a business
due to engaging in entrepreneurial activities [3]. Creativity
is also an entrepreneurial characteristic together with the
contextual factors of an individual, it is the individual's
cognitive characteristics, personality, and motivational
qualities [4]. In [4] explained that in the socio-constructivist
approaches, Social Cognitive Theory and creativity are
complex socio-cultural processes that support divergent and
convergent brain capacities [4]. In [5] reported that
*Corresponding

entrepreneurial intentions to become an entrepreneur are
important and significantly affect reducing graduate
unemployment.
Entrepreneurship has a great impact on a country's economic
development, therefore, the student’s intention of becoming
an entrepreneur is the researchers' focus [6]. Hence, this
study investigates whether students' entrepreneurial
characteristics of passion, self-efficacy, and creativity
significantly affect students' entrepreneurial intention to
become entrepreneurs.
This research is significant to Malaysian public university
where the research has been conducted and other universities
or higher learning institutions providing entrepreneurship
education. The Malaysian statistic department has reported
that the national labor force unemployment rate in Malaysia
for 2019 is 3.3%. The youth unemployment rate stands at
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10.9% in Malaysia, which is about three times greater than
the nationwide unemployment rate. The unemployment rate
among youth with degrees and diplomas is also more than
twice higher as compared with youth. The latest report
indicated that unemployed youth contribute almost 60% of
the total graduates who are still unemployed after a year of
graduation [7, 8]. Although the Ministry of Education has
required that entrepreneurship courses be conducted in all
public universities, only 2% of graduates are self-employed
upon graduation. This indicates the lack of effectiveness of
entrepreneurship education in universities towards nurturing
young entrepreneurs. However, policymakers have
emphasized entrepreneurship education for building
entrepreneurs’ capacity to drive the nation for economic
growth.
On the other hand, the literature revealed that Malaysian
students of higher learning institutions could not connect
entrepreneurship among academic teachings and real
practices upon graduation [9]. Olaiya reported the need to
ascertain entrepreneurship education's performance through
outcome assessment on the targeted graduating students.
Entrepreneurial intentions to become an entrepreneur are
important and significantly affect reducing graduate
unemployment [5]. The university students' entrepreneurial
intentions are not a simple learning construct. Although
passion is very crucial for venture creation and development,
there is a dearth of literature on entrepreneurial passion and
how it can nurture entrepreneurial intentions to be potentially
keen to be an entrepreneur [10]. In [11] revealed a multitude
of variables that affect entrepreneurial intentions and found
inconclusive results of these predictors on entrepreneurial

intentions. To be an entrepreneur can be one of the career
choices. The intention to be self-employed is the cue that
motivates researchers to explore and investigate the exact
entrepreneurial characteristics that impact entrepreneurial
intentions [12]. Kim-Soon et al. [13] advocate that youths
who can be entrepreneurs and own a new business are to be
targeted to nurture by government entrepreneurship
intervention initiatives. The paper's main contribution lies in
proposing a social entrepreneurship intention prediction
mode. Subsequently, a case study has been carried out on
entrepreneurial characteristics comprising entrepreneurial
passion, self-efficacy, and creativity in developing
entrepreneurial intention to categorize the problems in the
teaching of an education course of a public university's
entrepreneurship.

2 Methods and Materials
The word entrepreneurship derives from the French word
‘entreprendre’, which means ‘intended to undertake”, meet
the needs, wants, and to pursue opportunities through
innovation [14]. Entrepreneurship creates new jobs and
greatly contributes significantly to economic growth [15].
An attitude reflected in an individual's entrepreneurial spirit
motivates them to search for opportunities and practice them
with rigor to generate new economic values and success [16].
Social Cognitive Theory (SCT) has been applied to
formulate this study's research steps, as shown in Figure 1.
The SCT has been applied to investigate entrepreneurial
passion, self-efficacy, and creativity in developing
entrepreneurial intention among a public university final
year student.

Fig.1: Social Cognitive Theory (SCT) [2].

In the SCT formulation, entrepreneurial passion is an
important emotional aspect among novice and present serial
entrepreneurs. Self-efficacy is the trust that one's capability for
achieving tasks constitutes a unique SCT factor. Selfefficacy is a dominant characteristic of SCT in improving
one's ability to do tasks and achieve their targets and
objectives. The construct of self-efficacy is specific in its
context. It gives a high degree of predictive power to the
outcomes when the focus is on a specific set of activities [2].
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This work aims to identify the entrepreneurial passion, selfefficacy, and creativity in developing entrepreneurial intention
among the final year students of a public university. In Figure
2, we show this work's predicting entrepreneurship intentions
model.

2.1 Entrepreneurship Characteristics
A. Entrepreneurial Passion
Passion is vital to entrepreneurship which has long been
known as a key factor contributing to entrepreneurial
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intention and success. It can foster creativity and help seek
patterns that make sense from new sources of information
essential to explore opportunities [2]. Entrepreneurial
passion establishes a distinct emotion in the entrepreneur [3].
Cardon et al. [3] reported that passion was found to enhance
competence and confidence within the context of individual
intentions. A high level of entrepreneurial passion seems to
constitute adequate antecedents for individuals’
entrepreneurial intentions [17]. Passion allows a narrower
focus on the actual venture creation during the development
of entrepreneurship intention even without the consideration
of contingencies or obstacles involved in the business
venture [18]. Cardon et al. [3] argued that an individual with
entrepreneurial passion possesses intense positive feelings of
their entrepreneurial activities with a strong determination
that is embedded in those feelings. Pihie and Bagheri [19]
contended that passion indirectly affects venture growth and
is mediated by vision, goals, and self-efficacy. Baum et al.
[20] reported that passion intensifies an individual's belief
that their work is meaningful, accompanied by energy, pride,
commitment, and empowerment. The entrepreneurship
passion of an enterprising individual may be essential in the
development of start-up intentions to support the process of
scouting the lucrative business the exploration of profitable
business opportunity. Entrepreneurial passion strongly
motivates hard work, sacrifices, and the craving to introduce
a change to build the business [21]. Passion may lead to
intense attachment and longing with the business venture [3].
Cardon et al. [3] reported that cognitive passion is significant
and positively Influences the decision of venture capitalists’
funding, while affective passion is not related. Passion
evolves with salient entrepreneurial identity. According to
Thorgren and Wincent [2] passion can facilitate recognizing
opportunity, developing the concept, and opportunity
implementation of market, organizational design, resource
assembly, and product development.

B. Entrepreneurial Self-efficacy
Self-efficacy is the people's confidence in their skill To
succeed in achieving the performance demanded of a
specific work [22]. Younesi [23] defined self-efficacy as an
individual judgment of performing a task in a specific
domain. Van Dijck and Poell [24] described that it involves
evaluating their own abilities and capability to gather the
motivations or courses of action required to manage their
life's events. Self-efficacy exerts a significant influence on
an individual because they act on their thoughts, feelings,
and behaviors. Entrepreneurial self-efficacy is the
individual's confidence in using their skills to achieve the
targeted highly tasked-oriented work, and it affects
individual entrepreneurship [17]. It is an essential prerequirement of new venture intentions and can be perceived
as an interrelated web of an individual’s ability to achieve
the targeted objective [25].
According to [22], a person with a high degree of selfefficacy will appear to possess a better intellectual ability,
effectiveness, and strategic flexibility in dealing with the
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environment as well. They will have better-controlling skills
to plan the best- and worst-case scenarios, adapt and
maneuver their plans, and manage those environmental
uncertainties. Individuals with high levels of self-efficacy
are better at anticipating hindrances that might deter them
from realizing their targeted objectives [22]. Hence, selfefficacy influences entrepreneurial intention via cognitive
processes, motivation, and emotional conditions [26]. The
self-efficacy characteristic of an individual is an important
concept in self-perception that is responsible for improving
the entrepreneur in behavioral precedents [27].

C Entrepreneurial Creativity
First we can conceptualized the idea of creativity as a driver
behind entrepreneurship to explain economic growth
through innovation. Creative ideas are many; however,
prolific entrepreneurial ideas are rare and precious [28].
Moreover, the cognitive skills and approaches used by
successful entrepreneurs In generating these precious ideas
are unclear [19], although creativity is a prominent
component of the entrepreneurial skills needed for starting a
new business venture [30]. It has been argued that the base
of knowledge domain in entrepreneurs is essential for
performing creative transformational processes in generating
creative new ideas [28]. In refuting this argument, it has been
debated that base knowledge can also suppress creativity via
bias of prevailing ideas and characteristics of existing
recognizable ideals [31]. Creativity is related to identifying
opportunities' causal effect on the establishment of a new
business venture. As such, it is important to entrepreneurial
intention or behavior [32]. Creativity allows an entrepreneur
to act on business opportunities to gain a competitive
advantage. It is the basis for innovation and business growth;
it generally positively influences society [29].
Entrepreneurial creativity sources can arise as the interaction
among the environment [31]. Creativity can be accelerated
through past success and experience in different fields and
through observation of experiences in a similar environment.
This is in line with Social Cognitive Theory (SCT), where
indirect learning is related to a thinking process of the
cognitive model in which knowledge acquisition of an
individual can be directly through observing others via social
interactions, outside media influences, and experiences [24].
The fresh, innovative ideas often result in new
entrepreneurial ventures [33]. Luckman [29] argued that
individuals and high perceived creativity are very likely to
indicate an entrepreneurial career choice. Hence, they relate
creativity to self-employment motivation. Brijlal [15] has
empirically investigated different types of creativity
affecting potential entrepreneurs' entrepreneurial intentions.
They reported that an individual's perceived creativity is
significantly related to the likelihood of engagement in
business venturing. Liñá and Fayolle, [25] analysis on new
firm formation reported that a firm formation is significantly
linked with creativity.
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venture for the firm's business, survival, and growth. KimSoon et al. [13] stated that entrepreneurial intentions
normally persist through the

Fig.2: The proposed social entrepreneurship intention prediction model.

Hence, essentially, entrepreneurial creativity allows the
creation and practice of appropriate innovative ideas in the
establishment of a new business venture [34].

D Entrepreneurial Intention
Entrepreneurial intentions are the specific targeted behavior
of a business venture's start-up [13, 35, 36]. It reflects the
individual's awareness of a business venture's start-up and
makes it a career choice alternative to regular employment
[27]. The entrepreneurial intentions strength in the earlier
steps may determine the future direction of the ventures to
be created due to these intentions help subsequent
development and achievement [37]. Yaghmaei et al. [10]
proposed that entrepreneurial intentions are personal minds
to develop a new value in existing businesses. It is one of the
main features of entrepreneurial success because it is the
dominant driver of personal behavior [16]. Entrepreneurial
intentions are frequently determined as individuals wanting
to have their own business or start a new business venture
[13].
There are two main research approaches on entrepreneurial
intention, one from social psychology and the other based on
an area related to entrepreneurship [25]. The social
psychology approach is essentially from works [22]. It
researches the general human behaviors directed at the
individual attitude of how our mind processes inputs to
accomplish the actual task [38]. The latter approaches are
those mainly from works on entrepreneurship [39].
The drive of entrepreneurial intentions in the initial steps
may influence the future way of new business ventures since
these intentions are the determinant of subsequent growth
and success [10, 37]. Hence, the importance of knowing the
drivers of the formation of entrepreneurial intentions as new
businesses don’t appear suddenly because the outcomes are
based on the aimed intention as the deliberated choices made
[10]. In Soni and Bakhru [37], entrepreneurial intentions are
embedded in the mind to develop new business ideas and
concepts and create a new business. It facilitates the
formation of a new venture and is crucial to the successful
© 2022 NSP
Natural Sciences Publishing Cor.

desire to own a business or run a new business. Kim-Soon et
al. [36] echoed that the entrepreneurial intentions are
persisted with the commitment to run the new business
venture. Hence, entrepreneurial intentions are the intentional
states of an individual's minds prior to the sequence of
experience that promotes their consideration in the new
business venture [35]. Entrepreneurial intention is among the
key indications of entrepreneurial success as it is a central
driver of personal behavior [16]. Many authors advocated
that understanding actual factors influencing students'
entrepreneurial intentions is essential for developing policies
and programs to promote entrepreneurial behavior [13].
Liñán and Fayolle [25] explained that entrepreneurial
intentions could be predicted using cognitive factors such as
needs, habits, values, and beliefs. In [37] showed that
entrepreneurial intentions could anticipate student
participation in entrepreneurial activity and explained
students' intention of starting a business venture.

2.2 Social Cognitive Theory (SCT)
The Social Cognitive Theory (SCT) was advanced by
Thorgren and Wincent [2], in psychology, prescribed that the
acquiring of portions of an individual's information may
directly influence and be related to observe another
individual through the context of social interactions,
experiences, and outside media. The cognitive aspect is how
the individual perceives thoughts spontaneously and
influences their emotional state and behavioral reactions.
The theory is based on the reciprocal cause-and-effect
concept of dynamic social interaction among behaviors,
personal factors, including cognition and the environment.
Thorgren and Wincent [2] coined this theory as reciprocal
determinism in which the globe and people's behavior are
caused mutually. Human conduct is explained through the
reciprocal interaction among environmental determinants
and cognitive or behavioral. The social cognitive theory of
revolves around the concepts of reinforcement and
observation, emphasizing the internal mental processes of
interaction of the individual with other individuals. The SCT
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describes that observation and imitation dynamically
influence the individual through experience, actions of other
individuals, parents, educators, friends, and environmental
factors. The observation and imitation act on the cognitive
aspect to help the individual decide on imitating an observed
behavior. It relied on the capacity of reflection,
symbolization, and prevention of consequences through
comparison, generalization, and auto-evaluation processes.
Individuals' beliefs in their self-efficacy directed whether
they reproduce an observed behavior.
Also Thorgren and Wincent [2] suggested that individuals'
auto-system agrees them to control their opinions, moods,
and activities. This auto-system is self-regulated, enabling
the individual with their aptitude to exert the cognitive
processes and actions and, as such, altering their
environment. The application of the SCT to curriculum
development and interactions with the student should be
helpful to support entrepreneurial behavior among students.
Therefore, the SCT is useful for developing the selfevaluation and the self-reinforcement constructs in the
various environmental settings..

2.3 Predicting Entrepreneurship Intentions (PEI)
Model
The characteristic of creativity being a crucial personal
factor is frequently associated as relevant for entrepreneurial
intention. It is connected to the identification of
opportunities that assist in the result of establishing a novel
business venture [32]. The existence of
creativity can influence an individual to engage in
entrepreneurship, actively seek new ideas, and resolve the
problem with processes. Hence, creativity has the power to
influence one's intentions to venture into a new business.
Creativity thus facilitates and prepares the individual to
engage in entrepreneurship. It is getting one's to enter
occupations where they possess a certain degree of
competency to support the individual to adjust and transform
their contextual task interest to the business venture. Based
on the concepts mentioned, they
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self-efficacy, and creativity, which, along with the
environmental features that affect the progress of
entrepreneurial intentions, has been formulated conduct this
research work. In this case, the independent variable is
entrepreneurial characteristics comprising entrepreneurial
self-efficacy, entrepreneurial passion, and creativity. While
the entrepreneurial intention is the dependent variable.
Figure 3 shows the hypotheses for this study.
As shown in Figure 3, H1, H1A, H1B, and H1C are
positively related to entrepreneurial intentions. This is
quantitative research. It is used to quantify behavior
characteristics, attitudes, opinions, and related variables for
generalization to the researched population. Information
from subject context is translated to objectivity through
quantification to enable the data to be interpreted and
articulated into useful facts and reveal patterns in this
research. In this case, survey questionnaires were distributed
through an online method to collect data from the targeted
respondents.
The population is the final year students from different
faculties, which consist of 8 faculties in a Public University.
Almost all the selected students have experienced and
participated in the in-campus business activities. In this case,
to some extent, they are exposed to entrepreneurial
experiences. A structured random sampling procedure has
been applied to collect the data from some students. The
demography of students is from the various faculties, from
the different races and gender, where they are being selected
purposefully in a structured manner.
This research questionnaire is divided into two sections. The
first Section consists of respondents’ demographic profiles.
The second Section consists of independent variables and
dependent variables. The 5-Point Likert Scale (where 1strongly disagree and 5-strongly agree) is used in the second
Section. The sources of these respective measures for the
dependent variables and independent on entrepreneurship
are tabled in Table 1.

Fig. 3: Hypotheses of the PEI model.
conceptualize the SCT in a particular task interest context by
focusing on the characteristics of entrepreneurial passion,
© 2022 NSP
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Table 3 tabulates the central tendency level of
entrepreneurial characteristics and intention to become an
Table 1. Source of research questions in the survey questionnaire [18, 40, 41, 42, 43, 44].

No
.
a)
1
2
3
4
5
b)
1
2
3
4
5
c)
1
2
3
4
5
d)
1
2
3
4
5

Questions
Entrepreneurial Passion
Establishing a new company is exciting.
Nurturing a new business through its emerging success will be enjoyable.
Becoming a founder of a business is a very important part of who I want to
be.
Owning a company will be energizing.
The best way to follow my passion is by pursuing entrepreneurship.
Entrepreneurial Self-efficacy
I can start my own business
I have the knowledge needed to start a business.
I have the entrepreneurial skills to start a business.
I can resolve the problems in entrepreneurship.
I can decide to start and run a business.
Entrepreneurial creativity
I usually prefer to try new activities that are not typical but not necessarily
risky.
In general, I prefer to try a strong emphasis in projects on unique, one-of-akind methods rather than revisiting tried and true methods used before.
I prefer to try my own unique way when learning new things rather than
doing it as everyone else does.
I favor experimentation and original approaches to problem-solving rather
than using methods others generally use for solving their problem.
I usually come up with creative solutions to problems.
Entrepreneurial Intention
I have a strong interest in starting a business someday.
My professional goal is to become an entrepreneur.
I will make every effort to manage my own firm.
I have enough potential for knowledge and skills to become an entrepreneur.
I prefer to be an entrepreneur rather than an employee in a company.

3 Results and Discussion
3.1 Results
All the 375 survey questionnaires that were distributed were
returned and applied in the analysis. Table 2 shows the
profile of the respondents. The Cronbach’s Alpha results of
the items for the entrepreneurship characteristics for passion,
self-efficacy, creativity, and entrepreneurship intention are
respectively 0.730, 0.804, 0.896, and 0.859.
Hence, all the variables are reliable for further analysis.
Skewness values exceeding +/- 2.58 were indicative of a
non-normal distribution [34]. Skewness tests showed that all
the variables were not exceeding/less than 2.58. Thus, all
variables are normally distributed.
© 2022 NSP
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entrepreneur. It is observed that all the entrepreneurial
characteristics factors, that is, passion, self-efficacy and
creativity, and intention to become an entrepreneur, are all
rated at high levels. Table 4.0 indicates regression of the
entrepreneurial passion, self-efficacy, and entrepreneurial
creativity.
The SPSS software regression computation of Variance
Inflation Factor (VIF) and tolerance assess whether factors
analyzed are correlated to each other. In case of the VIF
value exceeds 4.0 or less than 0.2, then there is a problem
with each other [34]. In this case, the VIF values are 1.777,
2.285, and 2.122, with Tolerance values of 0.563, 0.438, and
0.471 respectively for entrepreneurial passion, self-efficacy,
and creativity, which indicate that there is no issue with each
other. Table 3 shows that entrepreneurial characteristics are

Inf. Sci. Lett. 11, No. 2, 445- 455 (2022) /http://www.naturalspublishing.com/Journals.asp

significantly related to entrepreneurial intentions. Thus, the
main Hypothesis 1: Entrepreneurial
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significant. p<0.001 indicates that entrepreneurial passion is
significantly and positively related to entrepreneurial

Table 2: The respondents’ profile (N=375).
No.

Demographic

Categories

Frequency

Percentage (%)

1.

Gender

2.

Age (years)

3.

Race

4.

Year of Study

5.

Faculty

6.

Do you have work experience?

7.

Have you ever participated in
entrepreneurship activities at the
UTHM?
Have your family owned a business?

Male
Female
<20
21 – 23
24 – 26
Malay
Chinese
Indian
1
2
3
4
FKAAS
FKEE
FKMP
FPTP
FPTV
FSKTM
FAST
FTK
Yes
No
Yes
No

169
206
39
304
32
201
144
30
34
43
182
116
39
43
49
113
31
32
36
32
361
14
336
39

45.1
54.9
10.4
81.1
8.5
53.6
38.4
8.0
9.1
11.5
48.5
30.9
10.4
11.5
13.1
30.1
8.3
8.5
9.6
8.5
96.3
3.7
89.6
10.4

Yes
No

100
275

26.7
73.3

8.

Table 3: The central tendency of entrepreneurial characteristics and Entrepreneurship Intention.

No.

Variable

Dimension

No. of Items

Mean

Std. Dev.

Level

1

Entrepreneurial
Characteristics Factors

2

Entrepreneurship
Intention

Passion
Self-efficacy
Creativity
Entrepreneur
Intention

5
5
5
5

4.04
3.73
5.03
3.91

0.53
0.60
0.55
0.69

High
High
High
High

Central tendency level based on Likert Scale of 1 to 5, where 1.00-2.33 = Low; 2.34 - 3.66 = Medium; 3.67-5.00 = High [45].

features are positively related to entrepreneurial intentions,
is supported. The three entrepreneurial features,
entrepreneurial passion, self-efficacy, and creativity,
explained 68.8% of entrepreneurial intention. The predictor
entrepreneurial passion with beta= 0.432, t=11.225 and is

intention. The effect of entrepreneurial self-efficacy
(beta=.326, t=7.480, p<.001) indicates that it is positively
and significantly related to entrepreneurial intention. Finally,
entrepreneurial creativity (beta=0.190, t=4.526, p<.001)
indicates that it is also positively and significantly related to
© 2022 NSP
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entrepreneurial intention. Hence, the Hypotheses H1A, H1B,
and H1C, which respectively state that entrepreneurial
passion, self-efficacy, and creativity are positively related to
this study's entrepreneurial intentions, are all supported.

3.2 Discussion
This study has analyzed the relationships among three
entrepreneurial characteristics, passions, self-efficacy, and
creativity, with students' entrepreneurial intention to become
an entrepreneur. A total of 375 duly completed
questionnaires were collected from the identified students at
a public university for the purpose of the study. They are the
final-year students who will be joining the workforce soon.
Almost 90% of them have participated in university
entrepreneurship activities. These data were collected online
by distributing questionnaires to all the targeted respondents.
At the end of the survey, all the 375 targeted respondents
answered the questionnaire, which gives a return rate of
100%. This current research revealed that the level of central
tendency for all the means of variables for entrepreneurial
characteristics and intention are all rated as high. The result
is an indication of successful outcomes of this public
university emphasizing entrepreneurship curriculum through
embedding entrepreneurship courses as part of component to
all the main academic programs offered and, in a way, has
raised the profile of its graduate entrepreneurship.
The regression analyses show significant positive
relationships among entrepreneurial passion, self-efficacy,
and creativity with student entrepreneurial intentions in this
study. Cardon et al. [3] exerted that an individual who
experiences entrepreneurial passion has intense positive
feelings related to the entrepreneurial activities they are
involved in and a strong motivational drive to follow those
feelings to become an entrepreneur. Biraglia and Kadile [18]
reported that in the development of entrepreneurial
intentions, passion could lead to better focus on creating new
business, as such avoiding unnecessary distraction to
unrelated contingencies or obstacles in the process [18]. An
exploratory study by Nisula and Olander [43] reported that
entrepreneurial passion might be important to develop startup intentions in an individual and to support the process of
exploring a business opportunity. Entrepreneurial passion
manifests self-identity via access through intense positive
feelings where it is experienced consciously and the
involvement in entrepreneurship activities related to the
individual roles [3]. Branzei and Zietsma [44] showed that
passion is an enabler of positive illusions, a precursor of
intention to engage in entrepreneurship. On the other hand,
passion fosters confidence and competence within the
individual intention’s context [2]. Hatak et al. [17] supported
the notion that a high level of entrepreneurial passion
constitutes adequate precursors toward an individual's
intention to become an entrepreneur.
This study found a strong positive relationship between selfefficacy and entrepreneurial intentions. This is in line with
previous reports that individuals with higher entrepreneurial
self-efficacy exhibit higher entrepreneurial intentions [18].
© 2022 NSP
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Higher degrees of entrepreneurial self-efficacy in the early
stages of career development will have higher
entrepreneurial intentions. This leads Farrukh et al. [45] to
suggest that individuals with higher self-efficacy and higher
intentions should get involved in entrepreneurship works at
a later stage of their lives. Kim-Soon et al. [36] explained
that a high self-efficacy contributes to an individual's higher
commitment towards their intention to be an entrepreneur.
Biraglia and Kadile [18] found that an individual must feel
self-efficacious enough to pursue an entrepreneurial career.
Entrepreneurship education could enhance students'
knowledge and experience to raise students' self-efficacy as
this will eventually lead to the enhancement of their
entrepreneurial intention. In this case, university
entrepreneurship education should focus on a curriculum
strategy embedding entrepreneurial characteristics of
experiential self-efficacy learning to nurture students' selfefficacy. The third entrepreneurial characteristic of creativity
in this research also found that creativity and entrepreneurial
intention to become an entrepreneur. Previous works have
also provided evidence that creativity is an important
antecedent of entrepreneurial intention or behavior,
associated with entrepreneurship opportunities identification
in new business ventures [18]. Also the previous works
reported that the higher the level of creativity, the stronger
the entrepreneurial intentions [46]; [47].
An individual who exhibits a higher level of creativity would
exhibit a greater likelihood of developing intentions to start
a business. For this reason, the university that supports
entrepreneurship education should strategize a curriculum
that provides an opportunity for experiential learning on
entrepreneurship creativity. Overall, the R2 of three
entrepreneurship characteristics comprising entrepreneurial
passion, self-efficacy, and creativity for predicting
entrepreneurship intentions to become an entrepreneur is
0.688. It is significant at p<0.001, which shows strong
explanatory power. Kim-Soon et al. [13], using the Theory
of Planned Behavior model, reported 0.350 and 0.420,
respectively. The R2 value using the Shapiro-Krueger model
is 0.408. The construct in entrepreneurial modeling is
specific in its context, and it gives a high degree of predictive
power on the outcomes when focusing on a specific set of
characteristics or activities.

3.3 Research Implications and Limitations
This research has used the Social Cognitive Theory with
self-efficacy to formulate a model to predict
entrepreneurship intentions using entrepreneurship
characteristics of passion, self-efficacy, and creativity. This
research supports Kim-Soon et al. [13] continued to call for
authorities to identify youths suitable for developing and
nurturing as would-be entrepreneurs. The entrepreneurs have
further encouraged authorities, policy, and decision-
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positively related to the students’ entrepreneurial intention.
The regression analyses show that the three factors
Table 4: Regression of predictors of entrepreneurial intention.

R

Adjusted R2

R2 change

F-change

Sig F-change

.831a

.688

.691

276.164

.000

Coefficients
Model

(Constant)
Entrepreneurial Passion
Entrepreneurial SelfEfficacy
Entrepreneurial Creativity

Unstandardized
Coefficients
B
Error
-.736
.169
.561
.050

Standardized
Coefficients
Beta
.432

Collinearity
Statistics
Tolerance
VIF
.563
1.777

t

Sig.

-4.365
11.225

.000
.000

.380

.051

.326

.438

2.285

7.480

.000

.241

.053

.190

.471

2.122

4.526

.000

makers to emphasize the enhancement of entrepreneurship
characteristics of passion, self-efficacy, and creativity in the
development of their entrepreneurship programs. This
implies that institutions offering entrepreneurship programs
may modify their education practices, re-orientate students
and academia to seek out entrepreneurship opportunities
through better-defined personal career development
elements.
The sample of this research work entirely relied on final year
students from a public university who are going to decide on
their immediate career path upon graduation. The students
are from the eight faculties. The objectives of the study are
to investigate whether entrepreneurship characteristics
comprising passion, self-efficacy, and creativity affect
entrepreneurship intentions for the students to be
entrepreneurs. In this case, this study does not predict the
entrepreneurship intentions of non-student populations. As
such, these results may not be generalizable to other
university and non-student populations.

entrepreneurial characteristics comprising passion, selfefficacy, and entrepreneurial creativity are all significantly
and positively related to students’ entrepreneurial intention
of the final year students at this public university under this
research to become entrepreneurs. These findings imply that
the research model can be used as an assessment tool to
select students with the greater entrepreneurial intention to
engage them in entrepreneurship, orientating the university's
entrepreneurship course and activities. It should be based on
students' characteristics of passion, self-efficacy, and
creativity to the market sector toward imparting the
appropriate entrepreneurial knowledge and skills.

4 Conclusions

Conflicts of Interest: The authors declare that they have no
conflict of interest to be addressed related to this work.

This research was done to determine whether a relationship
among
entrepreneurial
passion
affects
students'
entrepreneurial intention to become an entrepreneur; the
relationship among entrepreneurial self-efficacy affects
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